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Charting Through a Sea of Contradiction

It is difficult to point to the exact point where contradiction became a word with a
negative connotation, but to me, the word has always been seen to refer to a sense of
neutrality. This is why | have a positive attitude towards things and event that are
contradictory in nature and relish in the challenge to find the path between the
extremes.

When | received the design brief from Soo Kee Jewellery, the requirements were
rather contradictory as the client hopes to break away from the traditional approach of
a jeweler by showcasing the products in a more organic way. However, they also
needed to ensure that the products are arranged in a systematic manner that would
allow clients to select their desired design from the thousands of items on display.

Our solution is to start from simple lines that are then deliberately disrupted by free
flowing lines to create a turbulent touch that leads the mood forward. Vertical black
lines are apparent throughout the background to offer a restrained feel with a touch of
artsy class.

The three dimension lines are cleverly hidden when looking from outside the shop but
catch the eyes the moment one walks into the store. The change in colour immediately
transports visitors into another world, a world of style and opulence.

The use of geometric lines continues into the shop and cleverly hides all of the
pre-existing walls. The use of full length mirrors and wall display cases in alternating
horizontal and vertical layout helps break up any monotony in the display and allows
the pieces to be clearly displayed.

The left side of the store provides a different feel with the use of alternative material
and cloth panels that is seemingly casual yet surprisingly organised. The use of red
and white velvet is at once elegant and fashionable, and will appeal to a wide fashion
conscious audience. Finally, the materials used are generally matt so as not to steal the
limelight from the real stars of the day.



